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We can reach up to...

70%
of residents across 
core local markets

Facebook followers Twitter followers
145k 91.3k

Reach a bigger local 
audience than ever before.

Source: Social media followers as at August 2019, Telmar data Sept 2018
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• Alresford • Bishop’s Waltham Rural Area

• Brockenhurst • Christchurch

• Eastleigh • Fareham

• Fawley • Gosport

• Hamble Bursledon • Hedge End

• Hythe (Hants) • Lymington

• Lyndhurst • Portchester

• Ringwood • Romsey

• Southampton • Stockbridge Rural Area

• Totton • Winchester

• Winchester Rural

Key circulation areas
and coverage.

localiq.co.uk
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2.7m

20.7m

Unique browsers per month

Page impressions per month
Every week we put hundreds of local businesses into 
the hands of thousands of prospective customers.

Our fully integrated marketing campaigns are uniquely 
developed to meet your marketing requirements.

The Southern Daily Echo utilises all departments of 
Newsquest Media Group Ltd to map strategies for 
meeting your objective.

Our agile, ever-evolving digital capabilities engage 
your desired demographics with targeted online 
marketing campaigns and content.

It’s our responsibility to ensure that content is king 
- for both ourselves and our clients.

Source: ABC/Adobe Analytics Jul-Dec 2018 (monthly) average unique  
browsers/page impressions. Print reader audience based on JICREG Jul-Dec 2018

344k
Print reader audience

Total audience.

localiq.co.uk

Across the South West region 
we can expose your business to 
this extensive audience...

dailyecho.co.uk



Audience data:

32,284

6,364,596

12,954

843,107

Total daily 
readership

Monthly page 
impressions

Sold daily

Monthly unique 
browsers

Age profile:

Socio-economic profile:

15-24

25-34

35-44

45-54

55-64

65+

ABC1

C2DE

AB

C1

C2

DE

Source: Monthly Page Impressions/Unique browsers July-Dec 2018, Age/Socio profiles - JICREG data as July-Dec 2018.
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Digital & Print Print Digital

Lightweight campaign:

Heavyweight campaign:

Telmar 
Data.
Make sure your 

brand is etched on 
people’s minds.

Advertising 
repetition is 
essential for 

consumer 
response.

Opposite 
are example 

‘Lightweight’ and 
‘Heavyweight’ 

advertising 
campaigns 

showing audience 
acceleration.

Based on 1 insert per week in print (Quarter Page) + 10% digital inventory

Based on 1 insert per week in print (Full Page or DPS) + 30% digital inventory 

438k

557k

66%

82%

3.7

7.4

localiq.co.uk

Digital & Print

Digital
Print
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Reach more consumers 
who are ready to buy. 
• Drive leads from local searchers on desktop, tablet and mobile

• Expand your reach across all major search engines – not just Google

• Get a low cost per lead and high ROI through conversion optimisation

• Get ROI transparency including cost per lead details

Conversion Based Optimisation: 
• Optimising based on conversions such as phone calls, emails and tracked

web events

• Increasing ROI by using the Bing and Google Publisher

• Our Automation evaluates campaigns for both Pacing and Conversion
Based Optimisation and will make any necessary changes to bids to
accommodate pacing and optimal ROI

• Focusing the budget on converting keywords to maintain
competitiveness and reduces non converting keywords

Search Engine 
Advertising.

localiq.co.uk



Put the world’s leading social media sites 
to work for your business with a powerful, 
local advertising program on Facebook and 
Instagram.  

With best-practice ad-creative, detailed audience targeting 
options, and expert campaign management, your advertising 
program reaches the right target audience, drives measurable 
results, and meets your unique business goals.

Social Advertising:  
Facebook & Instagram

Generate cost-effective 
brand awareness, 
engagement, and leads 
through Facebook & 
Instagram

Meet your business 
goals with creative 
ads, calls to action, 
and detailed targeting 
capabilities 

Get personal campaign 
management and 
optimised results from 
Facebook “Blueprint”-
certified campaign 
experts

Key Benefits...

localiq.co.uk



A customisable SEO solution ideal for businesses who 
want to boost local presence and be found for relevant 
searches. Our consultative, locally-focused approach 
means we help establish your goals, then optimise your 
website so you get found in local search results.

Below is a representative list of the SEO activities:

• Directory listings & recommendation gathering

• Publication of all business locations in 50+ U.K. directories
(including Google My Business, various news outlets and automotive
GPS systems)

• Optimisation and maintenance of all NAP (name, address, tele) details

• Monthly performance reporting

• Keyword research

• Search engine optimised content

Search Engine Optimisation.

Drive more 
visits to your 
website from 
organic search

Build a local 
presence that 
improves search 
engine visibility

See ongoing work 
and the results we 
deliver through 
monthly reporting

Key Benefits...

localiq.co.uk



Get found, get more contacts 
and turn them into customers
A website that attracts web and mobile 
visitors so they contact you.
Conversion and user friendly designs
to turn website contact into customers. 

Sites.

Offering a range of custom digital solutions for 
SMB’s: Elite, Ecommerce and Custom

Prices from:
• Rental: £249 / month

• £1999 up front + £59 monthly hosting fees

• Ecommerce: offering simple and highly-effective
Ecommerce functionality as an add on to our
“Elite” site offering. Prices from £2,599.

• Bespoke: Multiple site, detailed custom
functionality, our Bespoke sites include solutions
that are individually built for the site based upon
your requests.

Elite: beautiful 
and functional 
sites for small 
businesses, 
built on a best-
in-class web 
platform. 

NB: Costs are subject to VAT charged at standard rate

localiq.co.uk



Lead Management, Marketing 
Automation and Analytics.
Our LOCALiQ marketing software helps businesses 
track their leads and turn them into customers.

With easy-to-use lead management, marketing 
automation, and analytics tools, we help you make
the most of every opportunity to grow your business.

Lead inbox keeps you 
up-to-date with the 
latest leads and customer 
prospects contacting 
your business 

Built-in email 
marketing software 
allows you to 
construct complex and 
sophisticated email 
marketing campaigns 
to your customer base.

CRM helps you 
build customer 
contacts over time 
and manage your 
customer. 

Analysing ROI: our 
technology gives you 
insights into which 
marketing channels are 
working for you, and gives 
you insights to understand 
the customer journey. 

Key Benefits...

localiq.co.uk



Key platforms.

Homes Jobs What’s OnMotors

Facts at a glance

The new Audi Q3 makes its mark
Audi continues to target the
ever-growing market for
premium-badged mid-sized
five-seat SUVs with this second
generation version of its stylish
little Q3. This car’s now cleverer,
smarter and more efficient, all
of these being attributes it’ll
need if it’s to make headway in
this increasingly crowded
segment. When it comes to this
kind of car, there are certainly
cheaper options. The question
though, is whether there are
really any more desirable ones.

This second generation Q3 is
significantly larger than its
predecessor, its 4.48m total
length being 97mm longer than
the original model. It’s also
18mm wider, but sits 5mm lower.
The styling’s more purposeful
this time round and the
trademark Singleframe grille
is more prominent, flanked by
slimmer LED headlamps.

Inside, much of the look and
feel is borrowed from the
brand’s larger models, with a
fully digital instrument panel
and an MMI centre-dash touch
display surrounded by high-gloss
black trim. The other thing that
previous Q3 buyers will notice

about the interior is the extra
spaciousness on offer, made
possible thanks to the 78mm of
extra wheelbase added to this
second generation model. The
three-seater rear bench can be
moved fore/aft by 150mm and its
40:20:40-split backrest can be
tilted in seven stages. Boot
capacity totals 530 or 675-litres,
depending on the position of
the rear seats and backrests.

Engine-wise, things kick off
with the ‘35 TFSI’ front-driven
petrol derivative, which offers
a 150PS 1.5-litre engine. Next up
is the 2.0-litre TFSI petrol unit,
offered with 190PS in the ‘40
TFSI’ and with 230PS in the ‘45
TFSI’. Either way, you get S
tronic auto transmission and
quattro 4WD as standard. For
folks still wanting a diesel,
there’s the ‘35 TDI’, which gets
you the usual 2.0-litre TDI
powerplant with 150PS. You can
also talk to your Audi Centre
about a 190PS version of this
diesel engine.

Audi knows better than most
manufacturers that there’s
never a one-size-fits-all solution
to modern motoring, hence the
range of options offered by its

various Q-series models. This
one could well be all the car you
actually need. Don’t think of it
as a shrunken version of its Q5
compact SUV stablemate. It
isn’t really any kind of SUV,
instead offering a smarter, more
up-market take on the current
trend towards lifestyle-orientated
Qashqai-class five-seat SUVs.
Sensible, stylish, fashionable
cars that are striking such a
sweet spot in the current market.

CAR: Audi Q3
PRICES: £29,000 - £40,000 [est]

INSURANCE GROUP:
16-48 [est]

CO2 EMISSIONS: 119-203g/km
PERFORMANCE: [1.5 TFSI]

0-62mph 8.9s /
top speed 126mph [est]

FUEL CONSUMPTION: [1.5
TFSI] 50.4 (combined) [est]

STANDARD SAFETY FEATURES:
ABS, stability control, twin

front, side and curtain airbags
WILL IT FIT IN YOUR GARAGE?:

Length/Width/Height mm
[TBC]

Friday, November 2, 2018 29

Motors
Search over 100,000 cars at www.exchangeandmart.co.uk

in association with

New car launch model of the week by Jonathan Crouch

THINGS TO DO
WITH THE FAMILY
THIS WEEKEND...10

1
In Beaulieu...

HEAD over to Hazle Copse Farm in
Hatchet Lane this weekend and
summon your inner Robin Hood.

See if your family can master the art
of archery within a 90-minute training
course.

The guide will teach you the correct way to
handle a bow and arrow before stepping up
to the mark to test your aim.

Then you’ll have the chance to compete
against your fellow archers in challenging
scoring activities.

Children cost £15 per session whilst adults
cost £18.

2
In Portsmouth...

AN EXCLUSIVE open day is being
held at Fort Cumberland in Eastney
this Sunday, and you’re invited.

The Rooswijk was a Dutch East
India Company vessel which sank on the
treacherous Goodwin Sands in January 1740.

Now a protected wreck site, the ship’s
remains lie at a depth of some 25 metres.

The site is managed by Historic England
and this open day, between 10am and 3pm,
will allow you and your family to view their
conservation facilities and see how they’re
working on the Rooswijk.

Visitors can meet the project team and try
a virtual dive on the site. The event is a free
drop in session and is suitable for all ages.

3
In Winchester...

JOIN a live presenter at the
Winchester Science Centre this
weekend for a whirlwind tour of the
solar system.

Start by spotting a few stars, then fly up for
a view of Earth before visiting all the
planets that orbit our sun in one seamless
flight.

Perfect for families with children above the
age of 8, this show allows the audience to get
a sense of the scale of the solar system.

Tickets to the shows are £6.60 and can be
booked from the centre’s website.

4
In Winchester

DELVE into the history of modern
art on Saturday on an immersive
tour through Winchester Cathedral.

Modern art has been commissioned
for the cathedral since the Middle Ages and
can be seen throughout the building.

Families are invited to join a specialist
guide on this exclusive tour in, out, round
and under the grounds of the vast church to
see the incredible artwork that it has.

Tickets are £12.50 each and can be booked
from the cathedral’s website.

The tour starts at 10am and tea and cake
will be served at 11.00am.

5
In Beaulieu...

CELEBRATE the 50th anniversary
of Chitty Chitty Bang Bang with a
fantastic exhibition at the Beaulieu
National Motoring Museum this

weekend.
Take your kids, partners and parents to see

a truly wonderful collection of never-before-
seen memorabilia from the film.

Only some of this includes props,
costumes, original artwork and the four-
wheeled stars. New for this week, the Child
Catcher’s carriage will be on display.

Entrance to the exhibition is included with
the standard admission price of £19.50 for
adults and £9.50 for under 16s.

For more information, visit the museum’s
website, or call 01590 612345.

6
In Southampton...

VISIT the Southampton City Art
Gallery this Saturday and make an
impression.

Join gallery staff to celebrate and
discover more about the exhibition on the
British impressionists, with a day of fun and
free arty activities.

Great for the family to enjoy a day out
together, everyone is invited to try painting
to music, dressing up, badge making, face
painting and more.

Anyone can join for free and it will run as a
drop-in style event between 11am and 3pm.

For more information, visit the gallery’s
website, or call 02380 833007.

7
In Southampton...

GET over to St Deny’s Church in
Dundee Road this Saturday for a very
different day out with the family.

The ‘Light of Heart’ day event is
designed to get you thinking and talking
about death.

Members of the church aim to show that
dying and loss are not taboo, but natural

subjects.
The event will feature coffin painting,

sugar skull decorating, funeral planning,
exhibitions, poetry, song, sketching,
information, advance care planning, short
talks, legalities, workshops and plenty of
other ‘dead good’ happenings.

Admission for adults is £3 and children go
free. The event will run between 11am and
5.30pm. For more information, contact 07810
263672.

8
In Southampton...

IT is important to remember that
there are thousands of
Remembrance Day events happening
this weekend across the country.

The Royal British Legion will host a
remembrance festival at Southampton
Mayflower Theatre this Sunday; an evening
of music, song, poetry and special memories,
starting at 7pm.

Performed by a 300-strong cast of choirs,
military drums and the professional
Showcase Philharmagic Orchestra, who are
all volunteering their time, this night will be
unforgettable.

Tickets can be booked from the theatre’s
website and the price depends on seating.

1
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Front Page
50mm x 259mm

Half Page Landscape
160mm x 259mm

Full Page
320mm x 259mm

Quarter Page
160mm x 114mm

Ad-Specification.
Print:

localiq.co.uk

32x9

16x416x9

5x9

dailyecho.co.uk

Online:

MPU
Dimensions: 300 x 250
Double Height: 300 x 600
File Formats: GIF, HTML5
Max File Size: 40KB / 60KB

Leaderboard
Dimensions: 728 x 90
File Formats: GIF, HTML5
Max File Size: 40KB

Desktop Skin
Standard Skin Dimensions: 1280 x 970 x 106
Thick Skin Dimensions: 1280 x 970 x 250
File Formats: GIF
Max File Size: 100KB

(As shown on diagram)

Billboard
Dimensions: 970 x 250
File Formats: GIF, HTML5
Max File Size: 60KB



Niche magazine publications.

localiq.co.uk

We publish three upmarket lifestyle magazine brands, each highly targeted 
and carefully crafted to resonate with affluent readerships.

NOVEMBER 2018 COMPLIMENTARY

H A M P S H I R E

BLEND
ACADEMY
We join Winchester’s
new gin making class

Cold weather beauty
from forest to shore

COSY CASMERE
& RIOTOUS REDS
Step into winter with
new-season fashion WONDERFUL

WINTER SKIN

WELCOME

HOME
Romsey interior designer’s
seasonal home tips

The ultimate
Hampshire Fare

Christmas dinner

FESTIVE
FEAST

NOW INCORPORATING THE NEW FOREST

Living Living magazines are
upmarket regional 
lifestyle magazines.

They celebrate the most 
interesting local homes 
to covet and the finest 
properties and estates 
to buy. They review the 
best places to eat, sleep 
and play and focus on 
sumptuous goods from 
local, luxury retailers.

We maximise response 
for advertisers by 
distributing Living 
through a highly 
targeted, controlled free 
distribution network; 
where outlets are 
handpicked for their 
clientele and upmarket 
brand values. 

Monthly: 148 pages  
16k copies

dailyecho.co.uk/
businessmag

@echo_biz
Search:
Southern Daily
Echo

Airport reveals expansion plans
– see page 9

November 2018

PREPARING
FOR TAKE-OFF

Hampshire Business is 
designed to be your monthly 
business bible and ensure 
you are well informed on all 
business news in the region.

With a new clean design and 
glossy look, we have further 
enhanced it with more 
business coverage across 
wider industry sectors.

Since its launch in August 
2000, this magazine 
continues to deliver great 
business news, be even more 
agenda setting and opinion 
forming than ever before.

At the centre of every 
monthly edition will be a 
‘special report’ to highlight 
major industry sectors and 
industrial challenges relevant 
to Hampshire.

Our current distribution 
ensures that Hampshire 
Business is delivered to 
the top businesses across 
the County, based on 
their revenue turnover 
and headcount.

Business 
Magazine
Monthly: 64 pages 

3.5k copies

Bimonthly: 64 pages 
8k copies

Prime Prime is a market
specific magazine(s) 
aimed at people aged 
60+ who are wealthy 
retirees.

Using targeted free 
controlled distribution, 
Prime has the content 
and design of a 
nationally-published 
title but with localised 
advertising.

Each edition features 
travel, celebrity 
interviews alongside 
health, lifestyle and 
culture features.

Prime is published 6 
times a year.



Welcome to se1jobs.com, your local recruitment solution for the South West. Reaching 
a combined print and digital audience of 3.3m* people per month, se1jobs gives you 
unique access to both active and passive candidates in your area.

Our strong local publishing network allows us to reach candidates other job boards can’t.  
With over 100 years experience working with local businesses, we understand your needs 
and can make your recruitment mission possible.

8 applications 
on average per 

vacancy.*

Over 50.6k visits  
to se1jobs.com.**

Reach both active and 
passive jobseekers 
through our strong 

publishing network.***

Source: *JICREG Online 2018 **Applications (internal metrics) Q1 2019. ***Omniture 2019 

Recruitment Advertising se1jobs.com
e: recruiters@se1jobs.com

Make your recruitment mission possible...

localiq.co.uk

Print & 
Online

8 50.6k
Average 

applications Visits
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For further information on how you can be involved with Southern Daily Echo contact us below:

Head of Sales
Jason Tuck
e: jason.tuck@localiq.co.uk

Advertising Inquiries
e: dailyecho.advertising@localiq.co.uk

Motors Multimedia Sales Account Manager
Jay Dominey
e: jay.dominey@localiq.co.uk

Recruitment 
e: se1jobs.com

localiq.co.ukGet in touch.
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